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20 Whither Capitalism?
We celebrate our fifth
anniversary with a special
section on the future of
free enterprise. More
than two dozen of our
distinguished colleagues in
business, politics, and

the nonprofit sector contributed,
including James A. Autry writing on
enlightened capitalism; Michael Novak on
the power of ingenuity; Anita Roddick on
a kinder, gentler capitalism; Rosabeth Moss
Kanter on the rise of pluralism; and Warren
Bennis on the borderless organization.

17 Interview: Paul Ekins

In the wake of the Earth Summit, the British
economist talks about sustainable development.

Not Business As Usual

14 Greening the Supermarket Shelves:

Eco-entrepreneurs struggle for space.

15 History Lessons: Writing the book on

your company’s culture.

16 Saving the World Through Marketing:

The magic of donation-linked services.

ILLUSTRATION
BY MARK SIMONSON

DEPARTMENTS

6 MUSINGS
And Now We Are Five

Remembering a half-decade of Business Ethics.

8 Trend Watch

The guard changes, computers rule, moms lose
ground, and J.P. Morgan chooses peace.

12 People

Rebecca Maddox’s compass for women; John
Schaeffer tells the truth; Frances Brody stays
out front.

34 WHAT WOULD YOU DO?

Undue Influence
A friendship is used to push through a bid

from an inferior vendor.

36 THE ECOLOGICAL OFFICE
The Green Quiz

How green is your office?

37 THE ENLIGHTENED MANAGER

Are We Having Fun Yet?
Building fun into the job.

38 Working Ideas

Cheap suits, gray marketing, and ecogrants.

40 BOOK REVIEWS
Worthwhile Investments

Putting your money where your heart is.

42 SOCIAL INVESTING
What Can You Do with $10,000

and a Good Conscience?
Utility stocks typically outperform treasuries,
CDs, and money markets.

46 PURSUIT OF HAPPINESS
The Real American Dream

A pathway to financial independence.
4 Letters

43 Socially Responsible Business
Directory

45 Calendar
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