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24 Mission Impossible? 

20 Interview: 
Susie Tompkins 
The celebrated co-founder 
and 'social conscience' of 
fashion giant Esprit de Corp. 
has endured seven years of 
turbulence in her personal 
and professional life. But it's 
beginning to look like she 
and her company are finally 
on the mend. 
PHOTOGRAPH BY LORI EANES. 

In our increasingly frantic search for meaning, how can companies make sure they and 
their employees are traveling the same path? 

By MARGARET KAETER 

27 Healthy Dividends: A Business Ethics Guide 
to Socially Responsible Investing 
In this, our third annual investing guide, Patrick McVeigh offers his annual performance 
review of socially responsible mutual funds (page 28), and our intrepid investing 
columnist; Biff Robillard, gathers together three of the field's premier experts to survey 
the investing landscape for the year ahead (page 32). 

Not Business As Usual 
16 Good to the Last Drop Bill Fishbein's crusade for the 'Coffee Kids.' 
18 What's the Big Idea? Brainstorming at Boardroom, Inc. yields big rewards. 
19 Old Enough to Know Better A century-old insurer offers some ethics advice. 

DEPARTMENTS 

9 MUSINGS 

CapitalislD Grows Up 
Marjorie Kelly examines the broadening wave 
of industry self-regulation and argues that the 
free market system is beginning to mature. 

12 Trend Watch 
A new study seeks to better define ethical-and 
unethical-business practices; the rise of the 
social audit; Honeywell takes it all back--or at 
least its old thermostats; corporate services for 
the homeless; and the ethical challenges of the 
Merck/Medco marriage. 

40 VVorkingIdeas 
Chesapeake Packaging opens its books and 
Target trains teens to reach beyond the check
out lane. Also, testing the leadership skills of 
prospective. executives and advice on how to 
deal with office politics. 

42 WHAT WOULD YOU DO? 

Prisoner of the System 
Severson's department was woefully under
staffed which made it impossible to keep up 
with payments to his vendors. But was it right 
to violate policy in order to keep them happy? 

46 PURSUIT OF HAPPINESS 

Seize the MOlDent 
Jim Jackson's meandering career path has always 
followed a simple credo: Change is good. 

7 Letters 
8 Calendar 

44 Directory 
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