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22 “THEY Did It” .
We’ve become a “nation of victims,” finger-pointers and whiners unwilling to take
responsibility for our actions. And business is partly to blame.

By SaLLy PoweEr

17 Interview:

Paul Hawken

From his houseboat home,
the founder of Smith and
Hawken talks about his
sudden departure from

the “world of things,” and

muses on the state of the
earth and his hopes for a
“restorative economy.”

COVER PHOTOGRAPHY BY LORI EANES.

28 Problem-Solving Partnerships

It’s no secret that business is all about the art of problem-solving. Our special advertising
section features real-life success stories that demonstrate how consultants and their

clients can work together profitably.

Not Business As Usual

14 Tree Huggers Can Collins Pine grow as well as its trees?
15 Less Is More Patagonia puts the brakes on growth and becomes more profitable.
16 Don’t Look Back Granite Rock’s employee review plan is worth looking forward to.

DEPARTMENTS

6 MUSINGS
Business and the Decline of Kings

The debate about morality in business can best
be understood inside the larger story of
Western civilization—the story of the decline of
the monarchy and the rise of democracy.

8 Trend Watch

Frisby Aeronautics pays the price of peace; the
Mabharishi opens a hotel; Jeremy Rifkin attacks
the Golden Arches; and Borland creates the
workplace of the future.

12 People

Doug Decker takes a run at Congress and
conservation; John Stewart brings computer
literacy to the blind; and Joline Godfrey
delivers dreams.

34 Working Ideas

Rhino Foods trains “wants coordinators”;
collecting receivables without alienating
customers; green ad guidelines.

37 WHAT WOULD YOU DO?
Taking Care of Charlie

Before Denise could confront Charlie about his
performance, he suffered a stroke.

39 SOCIAL INVESTING
At Home in the Global Market

Global investment opportunities for the social
investor: They’re not simple, but they can pay off.

46 PURSUIT OF HAPPINESS
The Smoérgasbord of Life

By merely accommodating diversity, business is
missing the point.

4 Letters

41 The Deals Page

42 Directory

43 The Network Catalogue

45 Calendar
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