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This journal is particularly interested in articles that focus on ethical issues 
encountered by professionals working in organizational structures---e.g. corpora­
tions, large partnerships, governmental agencies, universities. Unsolicited book 
reviews and information of professional interest will also be included as space 
permits. 

Authors should submit three (3) copies of their manuscripts. Since a blind 
review process will be used, the author's name should not appear on the 
manuscript. Authors should include in their cover letter a statement certifying 
that the paper in whole or part has not been published or accepted for publication, 
and is not currently under consideration, by any other publication. 

Because of the broadly interdisciplinary nature of this journal, no single style 
(such as APA, MLA, University of Chicago) is required for all manuscripts; 
authors are free to use whatever style they deem to be appropriate for their work, 
with the one exception that notes not embedded in the text should be numbered 
consecutively at the end of the paper rather than at the bottom of the page to 
which they refer. Authors are encouraged to use non-sexist language. 

Every effort will be made to notify authors of the status of their manuscripts 
within three months of the date of submission. 

Authors retain the copyright on their work; persons wishing to reprint a 
particular essay must obtain permission directly from the author. 

Manuscripts should be sent to: 
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Center for Applied Philosophy 
331 GriffIn-Floyd Hall 
University of Florida 
Gainesville, FL 32611 
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