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*NOTE TO SUBSCRIBERS*

As you know the Business and Professional Ethics Journal has been 
behind schedule for several years. During that time, the journal’s primary 
focus has been to maintain the high quality of its content while also keep-
ing its subscription rates constant. 

As editor I am pleased to announce that the journal is moving ag-
gressively to get back on schedule in cooperation with the Philosophy 
Documentation Center. Volumes 25 (2006), 26 (2007), and 27 (2008) are 
being published as single issues to help us work through our backlog. All 
current subscribers will receive these issues. All back issues of the journal 
have been digitized by the Philosophy Documentation Center and elec-
tronic subscription options are now available.

Thank you for your patience and continuing support of the Business 
and Professional Ethics Journal. We are looking forward to getting the 
journal back on schedule, and to continuing its commitment to the publi-
cation of excellent and affordable scholarship.


