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When the Going Gets Tough 
How SRI mutual funds fared in a tough 2000 market. Plus a performance chart of dozens 
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what would you do? 
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The sheaf of competitors' documents looked fishy, but the boss said not to worry. page 18 

United States Postal Service Statement of Ownership, Manapment, and Circulation I. Publta.tion ride: &.skJess flhia. 2. Publk::adon Number: 3735. 3. Fill"! Dae; 121 
I9fOO. 4. luue frequency: Bimonthly. 5. Number of bsulI!$ Published Annually: six. 6. Annual Subscription Price.: $49. 7. Complete MaIling Address of Known Office of PublIQtion; 
BUlineu Ethics. 28-45 Harriet Avenue Suite 207, Minneapotll MN S5408-2235. Contact Penon: Karen McNichol. Telephone: 612-879-0695. 8. COmplete Mallin, Addreu of 
Headquan:ers or General Business Office of Publisher: Business Ethks. 284S Harriet Avenue, Suite 207, Minne;apolls MN 5S408-2235. 9. Full Names and Complete Mailnc Addresses 
of Publi$her, Editor and Managing Editor. Publisher: Marjorie Kelly, Busine" Ethks. 2845 Harrlct Avenue 5uitt! 207. Minneapolis MN 55408-2235. Editor: Marjorie Kelly, Business 
Ethics, 2845 Harriet Avenue Suite 207, Minneapolis MN 55408-2235. M~ng Editor: none. 10. Mavis P\lblicationl. Inc. 2845 Harriet Avenue Suite 207, Mlnnc!apolis MN 55408-

2235: Mar/orie Kelly & Miriam Knlu, 2845 Harriet Avenue Suite 207, Minneapolis MN 55408-2235: Amy Bera;qulst. 21050 Oak Lane, excelsior MN 55331 : Alan Broadbent. Avana 
Capital Corp. 170 Bloor Street West #804, Toronto ON M5S 119, Canada: H.nry Corning. 133 Boardwalk, Greenbrae CA 9490-4: John CowlesJr .. 247 10th Avenue South, 
Minneapolis MN 55415; David Koch, 505 North Highway 169. Suite 595, Plymouth MN 55+11: Anthony LaFetra. PO Box 37, Glendora CA 91710; Dorothy lyddon, 11801 Dorothy 
Anne Way, Cupertino CA 95014: Kathleen PytJeski, 933~ Nubltt Road. BIoomlntton MN S5437;joel Solomon, 1912 21nAvenue South, f\Whvllle TN 31212: Ed Spencer, 80 South 

8'" Street Suite 4900, Minnapolis MN 55402; Marlon Weber, PO Box 1133, Stinwn Beach CA 9-4970. II . Known Boodholden, Mortpgees. and Other Security Holders Owning or 
Holdin, I Percent or More of T oc:aJ Amount of 8oncb, M~es, or Other Securtdes: None. 13. Publication TrtJe: Busioes.s Ethics. 14. 155tH! Date for Ort\JlaUon Data Below. 

Januaryfft!blVilIY 2000 to November/DecHnber 2000. 15. Extent and Nature of Circulation: Average Number of Copies Each Issue During Preceding 12 Months: a. Total Number of 

Copes (ne\ press run): 11 .800. b. Paid and/or Requened Circulation (I) PaidlRequested Ouukte-Councy Mall Subscriptions Sated on Form 3S4 I (Include advertiser's proof and 
exchange c.opies): 5.120. (2) PaId In·County SubscripOons (1nclude advertiser's proof and exchange copies): O. (3) Sales Through DeaJers and Carr\en, Sere« Vendon:, Counter Sales. 
and Other NOfI-USPS PaId Dbtrlbudoo: 1.2117. (4) Odler C~,es Mailed Through the USPS: <170. c. Tocal hid and/or Requested Orculatlon (Sum of 15b. (I). (2), (3), and (4): 6.8T7. 
d. Free DJnribudon by Hall (Samples, complimentary, and other free) <I) Outslde-County .as Suted on Form 3541 ; O. (2) In-Countyu Stated on Form 3541: O. (3) Other Chs.ses 
Mailed Through the USPS: 1,8<J5. e. Free Distribution Ouuide the Mail (Carriers or other means): O. f. Totil free Distribution (Sum of IScI and ISe): 3.895. " ToW Dlnribution 
(StMn 0I15c and I Sf): 10.7n h. Copies Not Dl$tributed: 1,029. I. TOClI (Sum of I St: and h): 11 ,800. j. Percent Paid and/or Requested Grculation (ISc divided by 1St times 100): 
n ."%' No. Copies of SilWe Issue P\lblished Nc:arest to Filin, Date: a. Total Number of Copies (net pre» run); 11 ,650. b. PaId and'or Requested Cil'Wfation (I> Pa1cURequcst:ed 
Ovtside-County Mail Subscriptions Stated on form 3541 (Include advertiser's proof and exchange copies): 3.265. (2) Paid In-County Subscriptions (Indude adverther's proof aOO 
exchanze copieJ): O. (3) ~s Through Deale~ and Carrier" Street Vendors, Counter Salcs, and Other Non-USPS PaId Distribution: 892. (4) Other Cta.UH Mailed ThrOUfh the 
USPS: 223. c. Total PaId and/or Requested Clrcul::u.ion (Sum of ISb. (I). (2). (3), and (4): 4.380. d. fr.e Distribution by Mail (Samp4es. complimenW)'. and other free) (I) Outside
County as Stilted on form 3541: O. (2) In-County as Stiltcd on Form 3541: O. (1) Other Classes Mailed ThrouCh the USPS: 4,SM. e. free Olstrlbudon (Sum of ISd and 15e); O. f. 
Totill free Distribution (Sum of ISd and loSe): 4.56-i. g. Tow Distribution (Sum of ISc and I Sf): 8,944. h. Copies Not Distributed: 2.706.1. Total (Sum of ISg and h): [1.650. j. 

Percent Paid and/or Requested Circulation (I Sc divided by 15g times 100): 48.97%. 16. Publication of Statement of Ownership; P\lblkadon required. Will be printed in the Januaryl 
February 2000 Issue of this publication. 17. Signawre tlnd Title of Editor, Publisher. Publisher, or Owner: MarjoHe Kelly. Date: 12119100. 

BusinessEthics . JAN U A R Y I FEB R U A R Y 200 (. 3 


