
Business Ethics 
THE MAGAZINE OF SOCIALLY RESPONSIB LE BUSINESS 

The mission of Business Ethics magazine 
is to promote ethical business practices, 

. to serve that growing community of 
professionals striving to live and work in 

responsible ways, and to create a financially 
healthy company in the process. 

CO-FOUNDERS 

Marjorie Kelly EDITOR AND PUBUSHER 

Miriam Kniaz CHlBP OPERATING OFFICER 

EDITORIAl. 

Craig COX ASSOCIATE fiOITOR 

Deborah Bihler ASSlSTi\NT EDITOR 

Larry Reynolds CONTRIBUTING EDITOR 

Doug Wallace COWMNTST 

Chris Ticiu BDITORlJU.. INrBRN 

DESIGN 

Mark Simonson ART DUtBCTOR 

Pat Thompson STABn.lZlNG INA.lJliNCE 

CIRCUlATION 

Rebecca Sterner CIRCUlATION DIRECTOR 

Leila Zima CUSTOMER SEAVlC£ REPRESENTATIVE 

ADVERTlSn-lG OFFICES 

GENERAL: MirIam Knlaz 612/448-8864 

DIRECTORY: Laura Merrell 612/448-8864 

WEST COAST: John Raatz, 
The Vlsloneering Group 213/395-4416 

EDITORIAL ADVISORY BOARD 

Dr. Kenneth Blanchard, author, The Power of Erhical 
Management; Frank Burns, President, Metasystems Design; 

Dr. Donald M. Clark, President and CEO, National 
Association for Indusay·Education Cooperationj Ben Cohen, 

Co-Founder, Ben & Jerry's; Paul Freundlich, Founder, 
Coop America; Kirk O. Hanson, Business Enterprise Trust; 

Hazel Henderson, Futurist and economic analysl; 
W. Michael Hoffm.ao, Director. Center for Business Ethics, 

Bentley CoUege; Kenneth Goodpaster, Koch Professor of 
Business Ethics, University of St. Thomas; Thomas Kaney, 

VP Hwnan Resources. SmithKline Beecham; 
Stanley Kanan, Director. Center for Corporate Public 

~volvement; Dr. Robert Kramarczuk, Dept. of Business 
Administration, University of St. Thomasj Doug Knlschke, 

President, InSynergy Inc.; Kathleen Laughlin, labor 
historian, Ohio State University; Virginia Moran, socially 

responsible invcsunent cOWlselor; Dr. Gail E. Mullin, Dean, 
College of Business and Public Administration, Old Dominion 
UJ1.iversity; Dr. Nel NoddiDgs, Stanford University; author, 

Caring: A Feminim Approach co Ethics & Moral Education; 
William C. Norris, FOWlder and Chairman Emeritus, 

Control Data; Harrison Owen, President, H.H. Owen & Co.; 
David Schmidt, Consultant, Corporate Values Management; 

Robert L. Schwartz, Founder, Tanytown Conference 
Center; Joan Shapiro, VP, South Shore Bank; 

Timothy Smith, Exec. Director, Interfaith Center on 
Corporate Responsibility; Dr. Barbara Ley Tomer, 

Resources for Responsible Management; Doug Wallace, 
Dire~tor, Center for Ethics, Responsibilities and Values, 

College of St. Catherinej Michaela Walsh, Founder and 
President, Women's World Banking; Lucien W~in, 

Chainnan, Naropa Institute; Thomas Wyman, Former 
Chairman and CEO of CBS . 

Business Ethics (lSSN 0894·6582) is published bimonthly by 
Mavis Publications, inc., 1107 Hazelrioe Blvd. Suite 530, Chaska, 
MN 55318. Second-class postage paid at Chaska, MN 5531 Band 
additional offices. Subscription rates: U.S. $49; foreign $59. 
Copyright © 1992 by Mavis Publications, Inc. Contributors: 
Please write for editorial gujdeJines, or query with article ideas. 
Unsolicited manuscripts must be accompanied by rerum post· 
age. Subscriptions and editorial correspondence should be ad· 
dressed to Business Ethics, 1107 Hazeltine Blvd, Suite 530, 
Chaska, MN 55318. Phone 6121448-8864. Postmaster: Send 
address changes to BusiDen Ethics, 1107 Hazeltine Blvd., 
Suite 530, Chaska, MN 55318. ~ 

Business Ethics is indexed in the Alternative Press Jndex. 

January/February 1992 
VOL. 6, NO. 1 

20 Is Business 
Waking Up? 
Ten trends that will carry socially 
responsible business through the 
nineties- and beyond. 
By CRAlG Cox 

24 Overwork: The 
We Pay for Abundance ---
Capitalism has raised our 
standard of living, but at what 
price? By JUUET B. SCHOR 

28 Interview: 
Fritjof Capra 
The Tao of Physics as a 
management tool: The celebrated 
physicist turns his sights toward 
business. 

14 Not Business As Usual 
Codes to Live By: Corporate codes of conduct proliferate, but struggle for acceptance. 
Beyond the GNP: Hazel Henderson creates a more useful economic index. 
The Greening ofBFl;: Browning Ferris has quietly become a recycling giant. 
Trading for a Better World: A new breed of alternative trade organization promises to 
take care of business. Green Cross, Green Seal, Green Who? Green products 
certification groups call a truce, but the war goes on. 

23 Reader Roundtable 
What's the best book you've read in the last year? 

6 MUSINGS 

Coming to Our Senses 
Revising the equation of success. 

12 People 
Joan Bavaria's investment artistry; James Rouse 
tackles homelessness; Jeffrey Hollender's path 
to prosperity. 

31 THE ECOLOGICAL OFFICE 

Au Naturel, Inc. 
Corporations go wild. 

34 BOOK REVIEWS 

The New Economic Zeitgeist 
The Good Society, A Future for the American 
Economy, and The Popcorn Report. 

Editor's Bookshelf 
Our vote for 1991's most readable books. 

37 THE ENLIGHTENED MANAGER 

Take This Job and Improve It 
Bad jobs don't have to stay that way. 

39 SOCIAL INVESTING 

Is It Time to Reinvest in South 
African Companies? 
Nelson MandeJa, Desmond Tutu, and Peter 
Kinder say no. 

41 WHAT WOULD YOU DO? 

"You're Fired." 
After ten faithful years, the executive had been 
fired unfairly. What should he do? 

46 PURSUIT OF HAPPINESS 

Are You Joy-Starved? 
Reclaiming the endless energy of youth. 

4 Letters 

8 Trend Watch 

32 Working Ideas 

40 Deals 

43 Socially Respo~sible Business 
Directory 

45 Calendar 

BUSINESS ETHICS· JANUARY/FEBRUARY 1992 ·3 


