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MUSINGS

THE MiLLioN Hanps oF Gop 6
By Marjorie Kelly

We may never reach utopia, but we can build a genuinely successful human
society.

TrREND WATCH

Working Ideas: Fifteen-minute ethics, realtors against homelessness, ethical 8
direct mail, green-thumb publishers.

Interviews: Ben Cohen and William Norris answer, Should social mission

be part of your business mission?

Nor Busiess As Usba, 1+
‘Every Day Must Be Earth Day at Monsanto’ ... Green Revolution in the B
Marketplace.

EArTH DAY 1990 1 6
By Karen Gedney

A new era of corporate environmentalism begins April 22. Previews of

Earth Day plans at companies large and small.

THE CORPORATION AS A JUST SOCIETY 20
By David Ewing

Alook at the growing trend toward internal corporate justice systems—

such as Guaranteed Fair Treatment at Federal Express, the Open Door at

IBM, and due process at Northrop.

WHAT WOULD YOU DO? 4
ProMises MADE, PROMISES BROKEN 2
By Doug Wallace

How could the R&D division be sold off like this—when the staff had been
promised a future with the company?

BOOKEND

MANAGING A CyNICAL WORKFORCE 3 0
By Donald Kanter and Philip Mirvis

Cynicism within corporations can be particularly destructive, but managers

can work to counter its effects.

LETTERS TO THE EDITOR 4
SOCIALLY RESPONSIBLE BUSINESS DIRECTORY 27
CALENDAR 29

COVER: Photomontage by Mark Simonson
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