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MUSINGS 

THOUGHTS ON GROWING A MAGAZINE 

By Marjorie Kelly 
What we are, what we're not, and why we're doing this anyway. 

TREND WATCH 

Working Ideas: Socially responsible firing, a novel approach to the skilled 
labor shortage , new ethics initiatives at Telesis and Chevron. Earth Day 
Update: Good news from Nissan, Times Mirror, WaIt Disney, and a dozen 
other companies. State of the Art: biodegradable pesticides, nonpolluting 
electricity, non-CFC air conditioners. Project Watch: A buyout fund for 
employee owners, ethics in the business schools, social investing news. 

NOT BUSINESS As USUAL 

Creating wildlife habitat on company grounds ... How to respond to 
demands for environmental pledges ... Dynasil turns enemies into allies. 

TwO-YEAR VACATION STOCKS 

By Doug Fleer, Jerome Dodson, and Scott Klinger 
Reliable, socially responsible stock picks by three leading analysts. 

A LETTER FROM ABROAD 

By Francis Kinsman 
The state of socially responsible business in Great Britain. 

WHAT WOULD YOU DO? 

WHEN THE ROOM FALLS SUDDENLY SILENT ••• 

By Doug Wallace 
How could the rumors be right, when Cal's own staff had told him 
differently? And did he really want to know the truth? 

I .AM A CONVICTED FELON 

By Doug Adams 
"I had to make a paradigm shift into a whole new system of being." 

BOOKEND 

THE BUSINESS OF METAPHOR 

By John J. Clancy 
A look at cash cows, time as money, business as war, organization as 
machine, and all the metaphors that drive our businesses. 
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The mission of Business Ethics magazine is to promote ethical business practices, to serve that growing 
communityofprofessionaJsstriving to Live and work in responsible ways, and to crea te a financiaJly healthy 
company in tl1e process. 
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