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MUSINGS 

THE YEAR OF THE ANGELS 
By Marjorie Kelly 
Encounters with the extraordinary new breed of business people 
coming to power in our time '" with musings on the genesis of a new 
business ethic. 

TREND WATCH 
What three books most shaped the values of people like J. Irwin Miller, 
John Rollwagen, Wayne Silby .. , Doing business with the Soviets ... Four 
portraits of business people in service to society '" a new right-to-know 
standard evolves ... much more. 

NOT BUSINESS As USUAL 
Real estate developer Jonathan Rose creates buildings where people 
talk to each other in the elevator (in Manhattan) ... Why every small 
business should open its books to everyone, and why it might feel good. 

COVER STORY 
EVOLUTION By STRESS 
By Bonnie Blodgett 
Minneapolis/St. Paul has long been known for its caring corporate 
community, but many worry that today the tradition is dying. The truth 
is more interesting: It's evolving under stress. 

PORTRAITS OF THE INTERIOR 

A POET AND A PRESIDENT 
Jim Autry of Meredith Corporation talks about work as community '" 
things he regrets .,. "the luxury of anger" ... business as a spiritual 
enterprise ... and being the father of an autistic son. 

4 

7 

10 

14 

20 

................................... \' ..... ~ .......... .................. ..... .. .... ....... .... ..... .. ............................................ . 
WHAT WOULD YOU DO? 

'LIKE THE SUFFOCATING SMOKE OF A BLAZING ROOM' 
By Doug Wallace 
As division head at a defense contracting company, you've just installed 
hotlines for reporting fraud and abuse, and the first call comes in: 
There's a rumor going around ... 

BOOKEND 
THE PSYCHOLOGY OF ALTRUISM 
lly Samuel and Pearl Oliner 
We can best learn about altruism - in business or in life - by studying 
it in its purest form: individual acts of courage in Nazi Europe. 
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The mission of Business Ethics is to promote ethical business practices, and to serve that growing 
community of professionals striving to live and work in responsible ways. 
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