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5 Musings 16 Progressive Economics
It’s time to stop blaming the victim:
Economist James Galbraith shows
how government policy—not a
mythical “skills gap”—is to blame for

wage inequality.

Because of an 1872 law (still on the
books), companies can buy and mine
public land for a scandalous $5 an
acre—and leave the public with the
environmental mess.

NEWS & TRENDS

6 Company Watch 9 The Rainforest Comes to
Eight top schools for a green Mitsubishi

MBA...v.p. of spin at Nike?... NAFTA
may be unconstitutional... WalMart is
hiding...much more.

It started with a boycott, and ended
with a path-breaking agreement to
protect the rainforest.

7 When CEP Makes Lists, 10 Warning Signs
Corporations Listen Apocalypse now: the wild weather of
Moving from subjective to objective ’98...plus, a former CEO warns about
ratings, the Campaign for Cleaner making “ecological capital” too cheap.
Corporations kicks into high gear in 17 Book Snacks
1998. The Mentor’s Spirit tells how to uplift
8 Do United’s Employee~-Owners rather than instruct...Corporate Social

Investing promises to transform
philanthropy...Good Company shows
employee-centered cultures.

Need a Union?

Four years into the largest experiment
in employee ownership, a look at how
United Airlines is doing.

COVER STORY

12 The Elephant at the Environmental Cocktail Party

Why “win-win” solutions aren’t the answer...how business needs to adopt the world’s
problems as its own...and other big ideas corporate environmentalists pretend not to see.

MANAGEMENT

11 Working Ideas

If you want to bid for Baxter’s $62 million
in health-care contracts, be prepared to
talk about how your company serves the
poor...American Express advisor helps
kids start their own businesses.

15 It’s Not Easy Being Ethical
This year, as Bustness Ethics
celebrates a decade of giving awards,
we look at the ethical challenges
winners have faced since they won.

18 What Would You Do?

It was Little Guy vs. Mr. Big, when
the clinical manager caught a star
doctor altering records.

DOUBLE YIELD
20 Taking SRI Overseas

An exclusive survey showcases eleven socially responsible investing firms (including
three mutual funds) focusing on international investing.
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