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TREND WATCH 

Working Ideas: A dozen management ideas you can put to use ... 
Economics as if people mattered ... Letters ... much more. 

SOCIALLY RESPONSIBLE BUSINESS DIRECTORY 

Ethics Centers, Consultants, Investment Advisors, Books, more. 

NOT BUSINESS AS USUAL 

Social Responsibility, Ozark Style ... Family Violence. 

MUSINGS 
THE TYRANNY OF PERFECTION 

By Marjorie Kelly 
We are caught today in the ethics of the machine: the ethos that names 
any imperfection a failure, a breakdown, a defect. 

CAN BUSINESS SOLVE GLOBAL WARMING? 

By Douglas G. Cogan 
A vision of a future time when our world has solved global warming­
thanks not to altruism, but to the profit motive. 

REFLECTIONS ON HUMANE LEADERSHIP 

By Max DePree, Chairman, Herman Miller 
Contracts vs. covenants ... Having a say vs. having a vote. 

WHAT WOULD YOU DO? 

DEATH BY PROMOTION 

By Doug Wallace 
It would be a little like murder, letting Bud go after eighteen years. Why 
hadn't anyone noticed he was floundering in his new assignment? 

WHAT Do You WANT TO Do WITH THE REST OF YOUR LIFE? 

SOCIALLY RESPONSIBLE BUSINESS CALENDAR 
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30 BOOKEND 
ARE You HAPpy Now THAT YOU'RE RICH? 

By A my L. Domini 
In addition to solving problems, wealth creates new ones. 

The mission of Business Ethics magazine is to promote ethical business practices, and to serve that 
growing community of professionals striving to live and work in responsible ways. 
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