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A Business Ethics Guide to Socially Responsible Investing

Our second annual exploration of the social investing world yields some valuable insights
on the top performing mutual funds, and introduces some of the most innovative
financial advisors and venture capital firms around the country.
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Tom Chappell

The founder of Tom’s

of Maine may view his
business as a ministry,

but that doesn’t mean
he’s afraid to go toe-to-toe
with the likes of Procter

& Gamble.
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The path to business success has become littered with ethical landmines. We offer ten

explosive issues to avoid in the coming year, and provide a route designed to bring your

business safely through the minefield unscathed.
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12 Tons of Dough Breadsmith’s premium pricing yields social dividends.

13 Catalyst for Growth Smart hiring and teamwork help tiny Catalytica compete.
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Killing the industry won’t rescue an addictive
society.

8 Trend Watch

Ben & Jerry’s takes a licking; Earth Care Paper
crumples; a struggling Seventh Generation
goes public; and Nintendo engages rival Sega
in moral combat.
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Making the most of temporary workers;
preventing sexual harassment; “Score Carding’
customer relations; and giving employees a
piece of the action.
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A Twisted Arm

Jack had nothing against making a donation to
this cause, but to be threatened into giving was
other matter.

BUSINESS ETHICS

40 BOOK REVIEWS

Civil Wars

The Moral Sense, by James Q. Wilson; and
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Thinking about retirement now can make it
more rewarding in the future.
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