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musmgs 
What Has CSR Really Accomplished? 

Much of the movement has been a public relations smokescreen. page 4 

trend watch 
Watch for battles over bottling public water to heat up. Plus other news: corporate 

fellowships in the rainforest ... First tobacco, next climate change? page 5 

Reforming Corporate Governance Mter Enron 
While most proposals tinker at the margins, these two get to the heart of the matter. page 6 

company watch 
Worth Noting: A new mutual fund for employee-owned firms ... great new resources ... 

NGOs being heard at the WTO . .. tons more great fun stuff. page 7 

warnmg signs 
Nike's Corporate Responsibility Statements: Truth or Hype? 
When is corporate speech not protected by the First Amendment? 

When the California Supreme Court says false advertising laws apply. page 8 

eye on europe 
Sustainability Reporting Now Mandatory in France, plus other news. page 9 

------------------~-----------------

15TH ANNIVERSARY SPECIAL SECTION 

The Next Step for CSR: Economic Democracy 
The corporate social responsibility movement has been focused on measures 

colossally beside the point, because they fail to tell us what's going on inside companies. 
And what's going on is a single thing: unremitting pressure to get the numbers. 

It's time to study how the system design creates those pressures, and start imagining a 
new, more democratic design. page 10 

Plus: 15th Anniversary Time Capsules. pages 10-12 

Best 15 Books of 15 Years 
One book for each year Business Ethics has been publishing. Did you miss any? page 14 

book snacks 
Soul in the Computer ... Mon<ry . . . Digital Corporate Citizenship. page 14 

what would you do? 
Is a Promise as Solid as a Contract? 

The executives who made promises to Joe had unexpectedly left the company. page 16 

double yield 
The 18 Top SRI Mutual Funds 

Our annual summer selection of the best socially responsible funds that are 
beating their peers over the long term. page 18 
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