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LEITERS TO THE EDITOR 
Is God a capitalist? ... Knowing our personal truths ... more. 

MUSINGS 

IN SEARCH OF THE ETInCAL CORPORATION 
By Marjorie Kelly 
A caJl from a "Deep Throat" informant affects our search for ethical 
excellence. 

'TREND WATCH 
Working Ideas: Inward listening, elminating salary inequities, hiring the 
homeless. Business Friends of the Earth: Ecological packaging, giving away 
seedlings, recycling polystyrene. Corporate Environmentalists: Good news 
from Corning Glass, DuPont, Polaroid. 

SOCIALLY RESPONSIBLE BUSINESS CALENDAR 
An Economy of Profit and Peace ... Empowering the Workforce ... Socio
Economics ... and more. 

NOT BUSINESS As USUAL 
You Don't Have to Be CEO to Make a Difference ... Community Relations 
Comes of Age ... The Five Stages of Corporate Moral Development. 

THE ECOLOGICAL OFFICE 
By Deb Bihler 
Seven steps to an environmentally friendly office. 

THE 1989 BUSINESS ETHICS AWARDS 
By Karen File 
An inside look at three ethically excellent companies. 

WHAT WOULD YOU DO? 

131 Doug Wallace 
WAS THE THREAT REAL, OR A HOAX? 
If the editor ran the story, the public could panic. If he didn't run it, lives 
might be lost. 

BOOKEND 
POSITIVE ILLUSIONS 
By Shelley E. Taylor 
How we construct stories of the world as a benevolent place. 
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The mission of Business Ethics magazine is to promote ethical business practices, and to serve that 
growing community of professionals striving to live and work in responsible ways. 
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