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Executive Pay: How Much Is Too Much?
by Craig Cox and Sally Power

What’s wrong with high executive pay? Beyond sheer envy, is
some issue of justice or fairness at stake? And what can anyone do
about it? (A lot, as it turns out.) P18

A Social Investing Almanac

A little something for everyone—from the beginner to the pro—
on the latest issues in socially responsible investing. »26

What Book Would You Recommend
to MBA Students?

A sampling of some of the responses to our
Reader Roundtable. b4

(To give your input on our new Roundtable question,
turn to page 35.)

TREND WATCH

CONSUMER ACTIVISM: Heileman is ordered to stop marketing
PowerMaster, boycotts don’t have to succeed to be effective. » 11

COMPANY WATCH: Marriott’s program for people with disabilities,

the nation’s top companies for working mothers, Safeway Stores
take their tuna seriously. P11

GOVERNMENT WATCH: Expanded rules for insider trading,
unprotected speech for executives. b 12

LEISURE WATCH: People have more time than they
used to, summer hours for the advertising industry,
more vacation time. P13

NoOT BUSINESS As UsuAaL

How to Raise Capital From Your Customers
Customers can be your most valuable source of financing. 14

And They Don’t Even Need A Crystal Ball
Getting a psychic reading on your business. »15

Venture Capital With A Conscience
Four new funds in social venture capital. »16

MUSINGS
Prosperity and Ethics

Where did we get the idea that
wealth is unethical? 6

WORKING IDEAS

Recycling paint, responsible
marketing, a better way to
donate: products instead of
cash, letting workers manage
themselves. P8

WHAT WOULD YOU DO?
When The Sharks Are
Circling

Should the board of directors
put the interests of speculators
before the interests of
employees? P32

THE ECOLOGICAL OFFICE
The Gorilla-Friendly Office
Your office can adopt a gorilla,

or a whale, or an acre of
rainforest. P31

BOOKEND
Beyond Authoritarianism

Our changing society requires
that we democratize personally
as well as culturally. »38

LETTERS TO THE EDITOR »5

SOCIALLY RESPONSIBLE
BUSINESS DIRECTORY P35

CALENDAR P37

The mission of Business Ethics maga-
zine is to promote ethical business
practices, to serve that growing com-
munity of professionals striving to
live and work in responsible ways,
and to create a financially healthy
company in the process.
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