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The 3rd Annual Business Ethics Awards
by Craig Cox

Business Ethics celebrates three companies that have made
exceptional progress in ethical business practices. ™18

Setbacks, Roadblocks,
Disappointments, and Compromise
by Paul W. Temple

Running a socially responsible business isn’t all dreams and
vision. P22

TREND WATCH

IN THE MEDIA: Nice guys finish first, Americans are turning into
crybabies. ®10

COMPANY WATCH: Ben & Jerry’s raises its salary cap, children of

Kodak’s employees go to work. P11

EMPLOYEE RELATIONS: A new way to reduce employee
absenteeism, boosting worker productivity. »12

NOT BUSINESS As USUAL

Extending Benefits to Non-Traditional Families
Lotus and others offer health coverage to partners of
gays and lesbians. 14

Can No-Layoff Policies Survive the Recession?

How companies keep from laying off workers during slow times.

»i5

The Listening Corporation
Some innovative initiatives to encourage community dialogue.
>i6
Teaching Old Hot Dogs New Tricks
Johnsonville Foods turns its employees into managers. ®I1 7

WORDS FROM THE WISE

Can the financial industry rebuild trust?
Thoughts from Joan Shapiro, Benjamin Stein, Robert Zevin,
Barbara Toffler, and Lori Tansey. 31

MUSINGS

Claiming the Dark Side
Integrating the shadow is our
central task at mid-life. »6

WORKING IDEAS

Customer feedback—in a social
setting, making travel tolerable,
organizing charity programs. P8

ENLIGHTENED MANAGER
Isn’t it Time to Outgrow
Report Cards?

New performance review systems
make the manager more of a
partner than a grader. P29
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The mission of Business Ethics maga-
zine is to promote ethical business
practices, to serve that growing com-
munity of professionals striving to
live and work in responsible ways,
and to create a financially healthy
company in the process.
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