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4 Letters
Last issue’s Musings (“Why All the
Fuss About Stockholders?”) stirs up a
fuss. “It knocked me off my horse in
the manner of Paul the apostle.”

5 Musings
End-of-year analyses of the economy
act as though wages (ie. employees)
don’t exist. If the market sets wages,

how can it do this without information?

18 Book Snacks
If you read one book this spring,
make it William Greider’s One World,
Ready or Not. Margaret Wheatley
disappoints with A Simpler Way.

NEWS & TRENDS

6 Company Watch

Speak up for your temps...Eddie Bauer

shows how to enforce overseas labor
standards...not all lumber companies
hate Spotted Owls.

Ending Poverty With Capitalism
A remarkable new ten-year plan to lift
half a billion people out of poverty,
through microenterprise loans (and
how you can get involved).

|

8 Lessons From Scandals
Ethics scandals may have cost

Prudential Insurance $6 billion. A great

bottom line led to the abyss.

8 Warning Signs
Why most executives win wrongful
discharge suits (and how you can
protect yourself)...truly scary news on
cyberterrorism...CEP is after auto
and tire makers...why noise pollution
is a problem you’re probably unaware
of...next line of attack on sexual
harassment: disclosure of EEOC data.

FEATURE STORY

14 Does It Pay To Be Ethical?

The evidence is clear: Being unethical can cost you your job...sink your company...
drive customers away. Being responsible can give you an edge over competitors, and
win employee loyalty. A look at studies you should know about.

MANAGEMENT

10 Working Ideas
Seven offbeat employee rewards for
tight times (hint: think bowling
trophy)...the human touch sets this
black-owned security company apart.

10 Crazy Fun (and Profit)
Do you know about Crazy Shirts, the
Ben & Jerry’s of Hawaii? You do now.

19 What Would You Do?
One employee after another was
refusing to sign the ethics survey. They
said they knew too much about poor
ethics to certify everything was OK.
Trouble was: The guy with the bad
behavior was the boss. A brilliant new
case from Doug Wallace.

DOUBLE YIELD

20 Natural Products Industry
A little-known but booming new area
for investment. One stock was up
1500% in a year. With a chart of the
48-company Natural Product Index.

22 Social Investing Notes
Activists turn up the heat on Burma...
a new “Responsible Wealth” group
forms...Disney shareholders to
consider executive and subcontractor
compensation.
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