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MUSINGS 
Humanizing the Machine 
by Marjorie Kelly 
America is the land of the machine, and in that lies both our peril, and our hope. 
A vision of a new, more human spirit rising in business today. 

NOT BUSINESS AS USUAL 
Stroh Brewery Company finds jobs for 98% of its workers after a plant closing. 
Options for managers who spot misdeeds in their company. Computer 
Professionals for Social Responsibility warns about the computer's potential for 
misuse . 

A CREATIVE VISION OF CORPORATE COOPERATION 
A bold plan for boosting innovation, and creating jobs 
by William Norris 
To create the jobs our society requires, we need a massive nationwide surge in 
innovation, which can best be accomplished by industrial cooperation on an 
unprecedented national scale. 

ENGINES WITH HEART 
The commitment to ethics at Cummins Engine Company 
At this $2.3 billion-dollar engine manufacturing company, social commitments 
are woven into the very fabric of the enterprise-and have been since the 1900s. 
A model for the possible corporation. 

STRONG-ARM MARKETING, OR GOOD BUSINESS? 
Hiiagen-Dazs tries to force out Ben & Jerry's 
When Haagen-Dazs told independent distributors to drop Ben & Jerry's, or else, 
the little ice-cream maker cried foul. But the big ice-cream maker said it's just a 
matter of distributor loyalty. What do ethics observers say? 

NOTEBOOK 
The Harvard Business Review praises "honest greed" .. . not the bottom line, the 
top line ... something old, something new in ethics publications ... a look at 
business groups that are distinctly not the Rotary Club. 

BOOKEND 
Toward a Humanized Technology 
by Erich Fromm 
On industrial society at the crossroads, worship of the future, the transformed 
bureaucrat, and human unfolding as the highest cultural goal. 
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