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Business Schools Share the Blame for Enron 

Teaching brutal theories leads naturally to management brutality. PA G E 4 

trend watch 
An Island of Ethics: The New Bainbridge Graduate Institute 

Plus a look at bringing the hammer of the law to climate change. PAGE 
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Promoting employee citizenship (with no hidden agenda): How Blue Cross Blue Shield 
of Minnesota helps employees become good citizens .. . Plus a look at Small Dog Elec­

tronics ' unique "tail-wagging approach to business," and much more. PAGE 6 

eye on europe 
Sweden: The 'Kindness Economy' of the Future 

Deep-rooted traditions protect an economy buil t on fairness. PAG E 7 . 

public ideas 
Shareholder Democracy Limps Ahead 

How the SEC's proposed rules for shareholder nominations to corporate boards 
would work. PAGE 8 
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COVER STORY 
Beyond Scarcity: A New Story for American Capitalism 

Can we alter the basic operating values of American capitalism so that 
the priorities of society become dominant? William Greider gives hope 

that such bedrock change is possible-not through the federal government, 
but thanks to unsung pioneers in business, finance, and social activism, who show us 

that change is already originating within capitalism, organically. PA G E 9 
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Plan B ... Leading Change Toward Sustainabiliry .. . 
Leaders and Laggards: Next Generation Environmental Regulation ... 

The Power of Appreciative Inquiry ... Gangs of America ... The Number. PAG E 1 2 

what would you do 
When the Sharks Are Circling 

The takeover offer was high, and the company making it was in dubious health. 
Was the board obliged to accept? PAGE 14 

double yield 
Refuting Media Bias Against SRI 

Why The New York Times got it wrong about a recent Wharton study. PAGE IS 
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